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Potential Audiences: Market Overview 

330,576,987USA

California

10.04 million LA County

466,776  (198,872 of Latinos)Long Beach 

39.51 million



Long Beach Latino Population 

Mexican
82%

Central American
10%

South American
3%

Other Latino
3%

Caribbean 
2%
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Central American

South American
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Models      
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Criteria Overview: Operating Models 

Private – 501(c)3 Public Partnership Independent

Individual donations, 
government grants, 
earned income

Government Agreement between 
parties (e.g., matching 
subsidy)

Individual donations 
(e.g., crowdfunding or 
founder-supported) 

Board,  executive staff City/state council or 
department of 
cultural affairs and 
executive staff

Board (e.g., joint 
advisory board), 
executive staff, 
scheduled transfer of 
jurisdiction

Staff/community led



The Unity Council- Fruitvale
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36,455,963

20,065,657



National Hispanic Cultural Center
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Centro Cultural de Washington County
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El Corazón Cultural Arts Center
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Gage Park Latinx Council
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International Latino Cultural Center of Chicago
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LA Plaza de Cultura y Artes
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Latino Cultural Center of Dallas
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2,426,756

School of Arts & Culture at Mexican Heritage Plaza



Yerba Buena Center for the Arts
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Trends     
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Creative Placemaking
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•

•

•

•

•



LCC Dallas produces public 
programs that animate the city 
streets. In this photo from 2018, 
local mariachis play while a crowd 
of people parade to the Center for 
an al fresco performance.

Latino Cultural Center in Dallas

A strategic priority for SOAC is to 
“activate the Mexican Heritage 
Plaza as a creative hub for San 
Jose”. The Plaza accommodates up 
to 1,500 people, and SOAC hosted 
60 community events in FY19.

School of Arts & Culture

Creative Placemaking

ILLC of Chicago partners with the 
city park service to show films 
outdoors. Cine en el Parque brings 
contemporary Spanish language 
films into public parks near majority 
Latinx residents.

International Latino Cultural Center



Cultural Districts
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•
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•
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“Features” source: Cultural Districts Basics | Americans for the Arts

https://www.americansforthearts.org/by-program/reports-and-data/toolkits/national-cultural-districts-exchange/cultural-districts-basics


NHCC is an anchor institution for 
the cultural district in Albuquerque 
and houses several Latinx cultural 
organizations, including an art 
museum, a Spanish embassy, and a 
branch of Instituto Cervantes.

National Hispanic Cultural Center

Cultural Districts

El Corazón Cultural Center (Taller 
Puertorriqueño)

Taller Puertorriqueño grew from
the “heart” of commerce, culture, 
and civic life for Latinx residents in 
North Philadelphia. In 2017, they
expanded to a 25,000 sf purpose-
built facility called El Corazón. 

El Corazón Cultural Center



Community Support
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Community Support

“A Queer, Latinx, Fem, DACA & 
Artist led organization”, GPLXC uses 
grassroots methods of hyperlocal 
direct action to solve challenges in 
their neighborhood, from urban 
gardening to DACA scholarships.

Gage Park Latinx Council

Founded by migrant families in the 
70s, Centro offers resettlement 
assistance, food support, and civic 
training. The Esperanza Relief Fund 
supported multiple families in 2020, 
especially undocumented residents.

Centro Cultural de Washington Co.

YBCA partners with community 
groups to offer education programs 
for all ages and to advocate for 
sustainable, equitable policy. The 
annual YBCA 100 honors global 
citizens dedicated to public good.

Yerba Buena Art Center



The Mercado
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The Mercado

At Julia de Burgos gift shop in El 
Corazón, goods are produced by 
and sourced from the local Latinx 
community and presented in a 
store front accessible from the 
street or through the Center.

Brick and Mortar: El Corazón

Reflecting a traditional approach, 
the annual Winter Spanish Market 
in Albuquerque, hosted by the 
National Hispanic Cultural Center, is 
a weekend of art, shopping, food, 
and performances for $6 a person.

Open-Air: NHCC 

Other options
• Hybrid model with both 

onsite and open-air 
opportunities

• Farmers market with 
primarily  fresh produce

• Festivals that combine 
multiple forms of cultural 
expression

• Resale store that accepts 
donations and offers 
discounts to residents



Breakout 
Groups    
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Discussion Questions

•

•
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Word Cloud from the first meeting 



THANK 
YOU

Contact: vguevara@lord.ca

mailto:vguevara@lord.ca

